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Abstract
Although scholars recognize the importance of replication for advancing scientific progress, lit-
tle is known about the extent to which replication efforts have informed entrepreneurship
research. This research brief systematically reviews the body of replication studies in the field,
examining which replication designs have been employed and where future efforts could be
directed. We find that conceptual extension and empirical generalization replication designs
dominate, while checking of analysis and exact replications remain rare. We advocate for greater
use of diverse replication designs, highlight promising avenues for future replication efforts, and
propose specific practices to strengthen transparency, documentation, and reproducibility.
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Replication is essential for establishing confidence in published findings, ensuring the
robustness of theoretical frameworks, and fostering cumulative knowledge in scientific
research (Brandt et al., 2014; Francis, 2012; Schmidt et al., 2018). Entrepreneurship scho-
lars have consistently noted that replication plays a particularly crucial role given the
field’s dynamic nature, where evolving market conditions and institutional changes can
challenge existing theories (Anderson et al., 2019; Brush et al., 2022; Crawford et al., 2022;
van Witteloostuijn et al., 2021). Indeed, scholars have argued that the ‘‘replication crisis’’
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in management, psychology, and other social sciences is potentially creeping into entrepre-
neurship (Crawford et al., 2022). Consequently, over the past decade, replication has
gained increasing attention, with leading journals such as Entrepreneurship Theory and
Practice actively encouraging the submission of replication studies (Wiklund, 2023).

Despite these calls, relatively few replications have been published in high-quality out-
lets: our review identified only 58 replication studies over the past 30 years, of which only
25.9% are published in journals that are listed in the Financial Times journal list (FT50).
This discrepancy underscores a persistent gap between editorial calls for replication and the
reality of publication practices, which highlights the need for guidance on how replication
studies can gain traction and visibility in the field.

Beyond the low number of published studies, there is also little clarity about what the
field has actually achieved through existing replication efforts. Despite the surge in replica-
tion research in entrepreneurship, the field currently lacks a systematic review and synth-
esis of what has been achieved through replication, which relationships have been studied,
and which phenomena should be studied in the future. Understanding which replication
designs have been used in prior work is crucial because, without this knowledge, the field
risks over-relying on narrow methodological approaches that may fail to capture the com-
plexity of entrepreneurial phenomena (Block & Kuckertz, 2018). Understanding which
phenomena have been replicated is paramount for assessing the robustness of findings in
entrepreneurship research and to ensure replication efforts are commensurate with influen-
tial research streams within the field. Meta-analytic research suggests that at least two
exact replications are necessary to reliably aggregate findings and assess an effect’s stability
(Rosenthal & DiMatteo, 2001; Valentine et al., 2010). However, it remains unclear which
studies in entrepreneurship research have met these criteria. As a result, the extent to which
widely accepted findings rest on a solid empirical foundation remains uncertain.
Identifying future areas for replication is equally important, as doing so helps researchers
determine which studies should be prioritized for replication to avoid concentrating future
replication efforts on topics with limited impact (Crawford et al., 2022).

Building on these challenges, this research note addresses three key questions: Which
replication designs dominate the field of entrepreneurship? Which phenomena have been
replicated? Where should researchers focus their future replication efforts? To answer the
first two questions, we systematically map the replication landscape in entrepreneurship by
reviewing all replication studies published up to December 2025, without imposing a spe-
cific start date to ensure full coverage of the field’s replication efforts over time. We classify
the research designs employed into six distinct research categories using a replication
framework recommended for theory development drawn from a critical realist perspective
(Tsang & Kwan, 1999). This framework outlines potential replication types as a function of
potentially similar or differing data sets/populations and differences in measurement and/
or analysis. Our analysis revealed that conceptual extension and empirical generalization
studies dominate over reanalyses of data and checking of analysis designs, likely due to lim-
ited data transparency in original studies (Bergh et al., 2017; Crawford et al., 2022; Schwab
& Starbuck, 2017; Short & Anglin, 2019) and perceived lower publication chances for
designs perceived as ‘‘merely copying’’ (Earp & Trafimow, 2015, p. 621) the work of others.
We then assess the relationships that have been replicated. To do so, we first categorize the
studies thematically based on established research areas in entrepreneurship. Specifically,
we assign each replication study to one of the 18 Babson College Entrepreneurship
Research Conference (BCERC) tracks, which represent key areas of entrepreneurship
research as the field has evolved. BCERC has long shaped academic discourse in
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entrepreneurship through its influential track system and annually published Frontiers of
Entrepreneurship Research series (Babson College, 2025), making it a relevant framework
for organizing our review. Analyzing each relationship examined within these tracks, we
find that replication efforts in entrepreneurship cover a broad range of phenomena within
the tracks, with little concentration of replication efforts on specific phenomena. Strikingly,
only two studies have been replicated twice, raising concerns about whether the field has
sufficient replications to assess the robustness of its core relationships, particularly those
that have shaped and dominated entrepreneurship research. This pattern also underscores
the broader bias of journals against publishing replication studies, which limits the accumu-
lation of robust evidence even when replication efforts are undertaken (Bergh et al., 2017;
Earp & Trafimow, 2015; Obenauer, 2024; Schwab & Starbuck, 2017).

To assess where future replication efforts should be directed, we conducted a targeted
literature review of the most influential empirical studies in entrepreneurship. We focused
on articles published in FT50-listed journals that have been cited more than 1,000 times
(according to Scopus), as these studies have shaped core theoretical and empirical develop-
ments in the field. This procedure yielded 33 highly influential empirical studies. To deter-
mine which of these studies warrant replication, we examined whether their focal
relationships had been subjected to at least two prior replication attempts.

Because highly cited studies are unevenly distributed across BCERC tracks, relying
solely on the .1,000-citation threshold would risk overlooking entire research tracks that
are not represented among the 33 influential studies and would obscure where meaningful
replication needs exist within the field. To overcome this limitation and ensure that our
analysis captures the breadth of influential empirical work in entrepreneurship, we con-
ducted a complementary track-level analysis by identifying and reviewing the three most
cited empirical studies within each BCERC track to assess where replication efforts are
needed, regardless of whether these studies met the .1,000-citation criterion. This addi-
tional step enabled us to provide a more comprehensive track-level assessment of where
replication efforts are most needed. We conclude by offering actionable recommendations
for editors, reviewers, journals, universities, and scholars.

Replication Review Process

We systematically reviewed all published replication studies in entrepreneurship research
up to December 2025 (all replications available at the time of submission). In line with
prior guidance for systematic reviews (e.g., Köhler & Cortina, 2021; Mueller-Langer et al.,
2019), we predefined our search terms, databases, and inclusion criteria before conducting
the review. To ensure comprehensiveness, we applied the same search string (‘‘replic*’’ OR
‘‘revisit’’ AND ‘‘entrepren*’’) across three databases: Scopus, Web of Science, and EBSCO
Business Source. Searches were conducted across all fields (title, abstract, keywords) and
restricted to English-language, peer-reviewed publications. This yielded 381 records in
Scopus, 491 in Web of Science, and 246 in EBSCO. After removing duplicates (460) and
excluding records based on titles (363), abstracts (188), and full-text eligibility assessments
(58), our final sample comprised 58 replication studies. Of these, 49 were identified through
the systematic review, and nine additional studies were identified through cross-checks in
Google Scholar and prior knowledge of the literature but were not captured in our data-
base searches.

We did not restrict our search to a predefined list of journals (e.g., FT50) because our
goal was to comprehensively capture replication efforts in entrepreneurship, regardless of
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outlet prestige. However, to address concerns about outlet quality, we documented the
journals in which each replication study appeared (see Table 2) and report the proportion
of studies published in high-prestige journals. The most frequently represented journal in
the final sample of 58 studies is the Journal of Business Venturing Insights (24.1%; 14 stud-
ies), followed by Entrepreneurship: Theory & Practice (15.5%; 9 studies). The Journal of
Family Business Strategy and Management Review Quarterly each account for three studies
(5.2%). The Journal of Small Business Management, Strategic Entrepreneurship Journal,
Strategic Management Journal, and Journal of International Entrepreneurship are each rep-
resented by two studies (3.4%). All remaining journals are represented by a single study
each (n=22 journals; 37.9% of the sample), reflecting a broad dispersion across outlets
(see Table 1 for details).

Five journals in our sample belong to the FT50 list (Entrepreneurship: Theory &
Practice, Organization Science, Research Policy, Strategic Entrepreneurship Journal,
Strategic Management Journal), together accounting for 24.1% of all identified replication
studies (14 studies). Notably, none of the replications in our dataset were published in the
Journal of Business Venturing, despite its status as one of the field’s leading outlets.

The majority (60.3%, 35 studies) of replication studies relied on observational data
derived from large-scale surveys (e.g., PSED, GEM, HILDA, NLSY, SOEP, OECD) or
archival datasets (e.g., Crunchbase, Compustat, SABI/AMADEUS, EBS). A smaller num-
ber employed questionnaire-based designs (31.0%, 18 studies) or adopted experimental
designs (e.g., conjoint) (5.2%, 3 studies). In addition, two studies employed meta-analytic
replications (3.5%) to reassess prior effect sizes with extended or updated datasets.

We categorized replication studies using the conceptual framework by Tsang and Kwan
(1999). Their framework in Academy of Management Review offers a critical realist per-
spective differentiating replication studies based on six replication designs: Checking of
analysis, reanalysis of data, exact replication, conceptual extension, empirical generaliza-
tion, and generalization and extension. These designs vary depending on whether the study
uses the same or different measurements, analytical techniques, datasets, or populations.
Two coders independently assigned all studies to these replication designs with an initial
agreement rate of 96.2%. Discrepancies were resolved through discussion until full consen-
sus was reached. Table 1 presents an overview of the research designs based on the frame-
work of Tsang and Kwan (1999).

Results

We assign each replication study from our literature review to a replication design category
and present the results in Table 1. We find that 9 (16.9%) studies employed multiple repli-
cation designs within one study. For instance, Lee et al. (2019) replicated the study of
Covin and Slevin (1989) on the relationship between entrepreneurial orientation (EO) and
firm performance in hostile environments. In their replication, they employed two studies:
in study one, they utilized the same survey measures used by Covin and Slevin (1989), but
extended the sample to include firms of varying sizes across all industries. The second
study followed the approach of generalization and extension by adopting an objective
measurement of EO, as defined by Le Breton-Miller and Miller (2011), and applying it to
secondary data from 1,479 Chinese public firms over an eight-year period.

Given these multiple efforts within studies, we analyze a total of 72 replication efforts.
Conceptual extensions were the most frequently used design in our sample (30.5%, 22 stud-
ies), followed by empirical generalizations (23.6%, 17 studies). Generalization and
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extension designs occurred 16 times (22.2%), reflecting a substantial share of replications
that modified both methodology and population. Exact replications were less common
(11.1%, 8 studies). Checking of analysis accounted for 6.9% of all designs (5 studies), while
reanalysis of data was the least frequently used approach (5.5%, 4 studies). This is unfortu-
nate, since reanalysis of data allows researchers to assess the robustness of findings using
improved statistical techniques, test alternative model specifications, and uncover potential
analytical biases that may have influenced the original conclusions (Tsang & Kwan, 1999).
However, the rarity of this replication design likely reflects structural disincentives: such
studies are often perceived as lacking sufficient theoretical or methodological novelty to
merit publication on their own, unless they are embedded within broader methodological
contributions or illustrate novel techniques (Bergh et al., 2017; Earp & Trafimow, 2015;
Schwab & Starbuck, 2017). This dynamic highlights the tension between the scientific value
of replication and the field’s prevailing emphasis on theoretical advancement, which may
discourage scholars from pursuing or submitting such studies despite their potential value.
Also, the limited amount of exact replications is lamentable since exact replications provide
useful input for meta-analyses and provide the foundational evidence necessary to assess
the consistency of findings (Rosenthal & DiMatteo, 2001; Valentine et al., 2010). Without
a solid base of exact replications, it becomes difficult to draw conclusions about the robust-
ness of relationships (Tsang & Kwan, 1999). In sum, we find that a vast majority of replica-
tion studies use designs that extend and adapt existing research, while a minority use
checking of analysis or reanalysis of data.

An Assessment of Key Entrepreneurship Replications

To identify where replication efforts have taken place within entrepreneurship research, we
mapped the studies identified in our literature review onto the 18 tracks of the BCERC.
Since its founding in 1981, BCERC has become a leading venue for academic exchange in
the field, fostering engagement between researchers and practitioners. Its annual Frontiers
of Entrepreneurship Research series, published since 1991, is one of the most comprehensive
sources of empirical entrepreneurship research (Babson College, 2025). We chose
BCERC’s track system as the organizing framework for this review because of its long-
standing influence and its structured, detailed delineation of research tracks. Although
alternative frameworks exist, such as the broader disciplinary, functional, and contextual
categories outlined by the Journal of Business Venturing, the BCERC tracks provide a
more granular and widely recognized structure, making them better suited for capturing
the diversity of replication efforts in the field without over-reliance on a particular journal.

These 18 tracks include Characteristics of Entrepreneurs, Corporate Entrepreneurship,
Crowdfunding, Entrepreneurial Cognition, Entrepreneurial Motivation, Environment, Ethics,
Family, Financing, Franchising, Gender in Entrepreneurship, International, Networking,
Public Policy, Research Methods, Social Entrepreneurship, Strategy, and Team and
Governance. These tracks also align closely with those identified by Ferreira et al. (2015) in
their analysis of 30 years of entrepreneurship research in top journals, reflecting widely
acknowledged domains in the field and offering a structured lens for assessing the breadth
of replication efforts.

Krieweth et al. 7



Results

Applying these tracks as a framework, our analysis shows that replication efforts are
unevenly distributed across research domains. Most replications focus on entrepreneurial
cognition (20.7%; 12 studies), followed by strategy (17.2%; 10 studies) and entrepreneurial
motivation (15.5%; 9 studies). Other areas, such as family (8.6%; 5 studies), financing
(6.9%; 4 studies), gender in entrepreneurship (6.9%; 4 studies), and networking (5.2%; 3
studies), have received comparatively less attention. Tracks including characteristics of
entrepreneurs, crowdfunding, environment, and public policy each account for only two
replications (3.4% each), while research methods, teams and governance, and corporate
entrepreneurship have only one replication study to date (1.7% each). Several tracks (e.g.,
ethics, franchising, international entrepreneurship, social entrepreneurship) have not yet
utilized replication.

This uneven distribution likely reflects not only variation in scholarly interest but also
structural factors and publication biases in how replication studies are conducted by
authors and evaluated by editors and journals (e.g., Nosek et al., 2022). Replications tend
to cluster in areas such as entrepreneurial cognition, strategy, and entrepreneurial motivation
because these fields often offer accessible data, established measures, and high theoretical
visibility, which are features that may increase the likelihood of publication (e.g., Hubbard
& Armstrong, 1994). By contrast, understudied tracks may require proprietary or longitu-
dinal data, more complex designs, or face editorial preferences that reward theoretical
novelty over verification. As a result, many replication efforts appear to arise opportunisti-
cally, because data are readily available or topics are convenient, rather than from theory-
driven prioritization (Fanelli, 2012; Schmidt, 2009). Self-replications by original authors
may further reinforce this pattern. Consequently, the current landscape of replication
activity reflects where replications are feasible and publishable, rather than where they
should be prioritized. Table 2 summarizes the distribution across tracks, and Table 3 pro-
vides a detailed overview of all studies.

Identifying Future Replication Efforts

To assess the potential for further replication, we identified highly cited empirical studies
in entrepreneurship. This focus is grounded in two key arguments. First, these studies serve
as cornerstones of entrepreneurship theory, shaping conceptual frameworks and guiding
empirical research (e.g.,White & McCain, 1998). Their validity directly influences the tra-
jectory of knowledge development, making their replication essential for ensuring theoreti-
cal coherence and empirical rigor (Tsang & Kwan, 1999). Second, entrepreneurship is
inherently dynamic, with evolving economic, technological, and societal conditions that
may alter the applicability of established findings (Bergh et al., 2017; Bettis et al., 2016).
Replicating high-impact studies allows scholars to assess their robustness, generalizability,
and continued relevance across diverse contexts and periods of time, ensuring that the
field’s foundational insights remain reliable as conditions change (Nosek et al., 2022).

To identify high-impact studies, we conducted a literature review using the Scopus data-
base due to its robust indexing of academic literature across multiple disciplines and its
ability to provide detailed citation metrics. This ensures that our selection reflects the most
widely referenced and influential works in entrepreneurship research, aligning with estab-
lished methods in entrepreneurship research that have relied on citation-based analyses to
identify foundational studies (e.g., Ferreira et al., 2015). By using citation counts as a proxy
for scholarly impact, we ensure that our selection includes studies that have significantly

8 Entrepreneurship Theory and Practice 00(0)
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eñ

a
(2

02
3
)

10



T
a
b

le
3
.

O
ve

rv
ie

w
o
f
R

ep
lic

at
io

n
St

ud
ie

s.

R
ep

lic
at

io
n

st
u
d
y

Jo
u
rn

al
B

ab
so

n
tr

ac
k

T
h
em

e
O

ri
gi

n
al

st
u
d
y

D
at

a
&

sa
m

p
le

o
ri

gi
n
al

st
u
d
y

D
at

a
&

sa
m

p
le

re
p
lic

at
io

n
st

u
d
y

Fi
n
d
in

gs
C

o
n
cl

u
si

o
n

A
b
b
as

ia
n
ch

av
ar

i

an
d

B
lo

ck
(2

0
2
2
)

Jo
ur

na
lo

f
B
us

in
es

s

Ve
nt

ur
in

g
In

si
gh

ts

G
en

d
er

G
en

d
er

ga
p

K
o
el

lin
ge

r
et

al
.
(2

0
1
3
)

G
E
M

ad
u
lt

p
o
p
u
la

ti
o
n

su
rv

ey
,
n

=
1
7

co
u
n
tr

ie
s

G
E
M

ad
u
lt

p
o
p
u
la

ti
o
n

su
rv

ey
,
n

=
5
8

co
u
n
tr

ie
s

C
o
n
fir

m
ed

ge
n
d
er

ga
p

in

en
tr

ep
re

n
eu

ri
al

p
ro

p
en

si
ty

b
u
t

fo
u
n
d

th
at

eq
u
al

iz
in

g

co
n
fid

en
ce

in
sk

ill
s

re
ve

rs
es

th
e

n
eg

at
iv

e

ge
n
d
er

ef
fe

ct

R
ei

n
fo

rc
es

p
er

ce
p
tu

al

d
iff

er
en

ce
s

in
ex

p
la

in
in

g

ge
n
d
er

ga
p
s

an
d

su
gg

es
ts

in
te

rv
en

ti
o
n
s

en
h
an

ci
n
g

w
o
m

en
’s

co
n
fid

en
ce

co
u
ld

cl
o
se

th
e

ga
p

A
d
b
i
an

d
Sh

u
kl

a

(2
0
2
3
)

Jo
ur

na
lo

f
In

te
rn

at
io

na
l

B
us

in
es

s
St

ud
ie

s

St
ra

te
gy

R
eg

is
tr

at
io

n
E
n
te

rp
ri

se
A

ss
en

o
va

an
d

So
re

n
so

n

(2
0
1
7
)

E
n
te

rp
ri

se
-l
ev

el
d
at

a,

n
=

1
2
,1

4
6

fir
m

s

ac
ro

ss
n

=
1
8

co
u
n
tr

ie
s

in
su

b
-

Sa
h
ar

an
A

fr
ic

a

en
te

rp
ri

se
-l
ev

el
d
at

a,

n
=

1
3
4
,1

9
8

fir
m

s

ac
ro

ss
n

=
1
4
3

co
u
n
tr

ie
s

N
ar

ro
w

re
p
lic

at
io

n
in

su
b
-

Sa
ha

ra
n

A
fr

ic
a

co
n
fir

m
ed

fin
di

n
gs

o
n

fir
m

re
gi

st
ra

ti
o
n
’s

p
o
si

ti
ve

ef
fe

ct
s

o
n

sa
le

s
an

d

em
p
lo

ym
en

t.
B

ro
ad

er

re
p
lic

at
io

n
in

1
43

co
un

tr
ie

s

re
ve

al
ed

h
et

er
o
ge

ne
o
u
s

ef
fe

ct
s

b
as

ed
o
n

in
st

it
u
ti
o
n
al

m
o
d
er

at
o
rs

lik
e

re
gu

la
to

ry
bu

rd
en

an
d

m
ar

ke
t

o
pe

nn
es

s

H
ig

h
lig

h
te

d
th

e
co

n
te

x
tu

al

n
at

u
re

o
f
re

gi
st

ra
ti
o
n
’s

im
p
ac

t
o
n

p
er

fo
rm

an
ce

an
d

em
p
h
as

iz
ed

cr
o
ss

-

co
u
n
tr

y
st

u
d
ie

s
fo

r
ro

b
u
st

in
si

gh
ts

A
lt
m

ei
er

an
d

Fi
sc

h

(2
0
2
4
)

M
an

ag
em

en
t
R
ev

ie
w

Q
ua

rt
er

ly

Fi
n
an

ci
n
g

B
u
si

n
es

s
A

n
ge

ls
B

lo
ck

et
al

.
(2

0
1
9
)

C
ru

n
ch

b
as

e,
n

=
3
,2

3
2

in
ve

st
m

en
ts

m
ad

e
b
y

n
=

1
,3

4
8

b
u
si

n
es

s

an
ge

ls
,
p
er

so
n
al

it
y

id
en

ti
fie

d
b
y

u
si

n
g

R
ec

ep
ti
vi

ti

C
ru

n
ch

b
as

e,
n

=
4
,4

4
9

in
ve

st
m

en
ts

m
ad

e
b
y

n
=

1
,2

4
1

b
u
si

n
es

s

an
ge

ls
,
O

LC
P
T

to

id
en

ti
fy

p
er

so
n
al

it
y

tr
ai

ts
vi

a
th

e
la

st

3
,2

0
0

tw
ee

ts
p
er

b
u
si

n
es

s
an

ge
l

Fo
u
n
d

d
iff

er
in

g
p
er

so
n
al

it
y

tr
ai

ts
im

p
ac

t
sy

n
d
ic

at
io

n

b
eh

av
io

r.
N

eu
ro

ti
ci

sm
h
ad

p
o
si

ti
ve

ef
fe

ct
s,

u
n
lik

e

B
lo

ck
et

al
.’s

(2
0
1
9
)

fin
d
in

gs

H
ig

h
lig

h
ts

va
ri

ab
ili

ty
in

co
m

p
u
te

ri
ze

d
p
er

so
n
al

it
y

to
o
ls

an
d

u
n
d
er

sc
o
re

s
th

e

ro
le

o
f
ge

n
d
er

an
d

ex
p
er

ie
n
ce

in
b
u
si

n
es

s

an
ge

ls
yn

d
ic

at
io

n
b
eh

av
io

r

A
re

n
d

et
al

.
(2

0
1
6
)

Jo
ur

na
lo

f
Sm

al
lB

us
in

es
s

M
an

ag
em

en
t

E
n
tr

ep
re

n
eu

ri
al

C
o
gn

it
io

n

C
o
gn

it
iv

e
B

ia
se

s
B

u
se

n
it
z

an
d
B

ar
n
ey

(1
9
9
7
)

Su
rv

ey
,
sa

m
p
le

o
f

en
tr

ep
re

n
eu

rs
an

d

m
an

ag
er

s,
n

=
1
2
4

B
ro

ad
er

sa
m

p
lin

g
ac

ro
ss

en
tr

ep
re

ne
u
rs

an
d

m
an

ag
er

s
w

it
h

m
o
d
er

at
in

g
va

ri
ab

le
s

lik
e

en
vi

ro
n
m

en
ta

l

d
yn

am
is

m
,
n

=
2
0
1

C
o
n
fir

m
ed

co
gn

it
iv

e
b
ia

se
s

in

en
tr

ep
re

n
eu

rs
b
u
t

m
ix

ed

re
su

lt
s

fo
r

p
er

fo
rm

an
ce

im
p
ac

ts
.
M

o
d
er

at
in

g

va
ri

ab
le

s
lik

e

en
vi

ro
n
m

en
ta

l
d
yn

am
is

m

in
flu

en
ce

d
fin

d
in

gs

B
ro

ad
er

sa
m

p
lin

g
in

tr
o
d
u
ce

s

va
ri

ab
ili

ty
in

fin
d
in

gs
.

E
n
co

u
ra

ge
d

ex
p
lo

ri
n
g

en
vi

ro
n
m

en
ta

l
in

flu
en

ce
s

o
n

en
tr

ep
re

n
eu

ri
al

co
gn

it
io

n

(c
on

tin
ue

d)

11



T
a
b

le
3
.
(c

o
n
ti
n
u
ed

)

R
ep

lic
at

io
n

st
u
d
y

Jo
u
rn

al
B

ab
so

n
tr

ac
k

T
h
em

e
O

ri
gi

n
al

st
u
d
y

D
at

a
&

sa
m

p
le

o
ri

gi
n
al

st
u
d
y

D
at

a
&

sa
m

p
le

re
p
lic

at
io

n
st

u
d
y

Fi
n
d
in

gs
C

o
n
cl

u
si

o
n

A
rt

ea
ga

-F
o
n
se

ca
et

al
.
(2

0
2
5
)

E
nt

re
pr

en
eu

rs
hi

p
T
he

or
y

an
d

Pr
ac

tic
e

E
n
tr

ep
re

n
eu

ri
al

C
o
gn

it
io

n

H
u
m

an
C

ap
it
al

T
h
eo

ry

an
d

V
en

tu
re

C
ap

it
al

Fi
rm

s

D
im

o
v

an
d

Sh
ep

h
er

d

(2
0
0
5
)

n
=

1
1
2

in
d
ep

en
d
en

t

U
.S

.
V

C
fir

m
s

fr
o
m

V
en

tu
re

X
p
er

t
w

it
h

ø
2
0

p
o
rt

fo
lio

co
m

p
an

ie
s,

al
l
ac

ti
ve

in
th

e
h
ig

h
-t

ec
h

w
ir

el
es

s
in

d
u
st

ry
.

Sa
m

p
le

lim
it
ed

to

fir
m

s
w

it
h

at
le

as
t

o
n
e

in
ve

st
m

en
t

in
th

e

p
as

t
5

ye
ar

s.
H

u
m

an

ca
p
it
al

d
at

a
fr

o
m

fir
m

w
eb

si
te

s

n
=

1
1
8

V
C

fir
m

s

(i
n
cl

u
d
in

g
p
ri

va
te

,

co
rp

o
ra

te
,
an

d
p
u
b
lic

V
C

s)
vi

a

V
en

tu
re

X
p
er

t
ac

ro
ss

lo
w

-,
m

ed
iu

m
-,

an
d

h
ig

h
-t

ec
h

in
d
u
st

ri
es

.

N
o

5
-y

ea
r

lim
it
.
U

se
d

ad
d
it
io

n
al

so
u
rc

es
lik

e

Li
n
ke

d
In

fo
r

h
u
m

an

ca
p
it
al

d
at

a.
E
x
p
an

d
ed

o
u
tc

o
m

e
va

ri
ab

le
s

(I
P
O

s,
b
an

kr
u
p
tc

ie
s,

M
&

A
,
u
n
d
er

p
ri

ci
n
g,

re
tu

rn
s)

Fi
n
d

su
p
p
o
rt

fo
r

hy
p
o
th

es
es

th
at

w
er

e
n
o
t

su
p
p
o
rt

ed

in
o
ri

gi
n
al

st
u
d
y.

G
en

er
al

h
u
m

an
ca

p
it
al

w
as

p
o
si

ti
ve

ly
re

la
te

d
to

V
C

su
cc

es
s

m
ea

su
re

s.
Sp

ec
ifi

c

h
u
m

an
ca

p
it
al

re
d
u
ce

d

fa
ilu

re
in

d
ic

at
o
rs

.E
ff
ec

ts

va
ri

ed
d
ep

en
d
in

g
o
n

th
e

ty
p
e

o
f
V

C
o
u
tc

o
m

e,

in
d
u
st

ry
co

n
te

x
t,

an
d

ti
m

e

to
ex

it
.
So

m
e

p
re

vi
o
u
sl

y

u
n
su

p
p
o
rt

ed
hy

p
o
th

es
es

fo
u
n
d

su
p
p
o
rt

H
ig

h
lig

h
ts

th
e

im
p
o
rt

an
ce

o
f

co
n
te

x
t

an
d

m
ea

su
re

m
en

t

in
u
n
d
er

st
an

d
in

g
h
u
m

an

ca
p
it
al

ef
fe

ct
s.

D
em

o
ns

tr
at

es
h
o
w

re
p
lic

at
io

n
ca

n
u
n
co

ve
r

co
n
d
it
io

n
al

ef
fe

ct
s

an
d

co
n
tr

ib
u
te

to
th

eo
ry

b
u
ild

in
g

B
en

-H
af

aı̈
ed

h
an

d

H
am

el
in

(2
0
2
2
)

E
nt

re
pr

en
eu

rs
hi

p:
T
he

or
y

&
Pr

ac
tic

e

St
ra

te
gy

Fi
rm

G
ro

w
th

D
av

id
ss

o
n

et
al

.
(2

0
0
9
)

n
=

2
,9

5
2

E
u
ro

p
ea

n

SM
E
s,

4
-y

ea
r

p
er

io
d

n
=

6
6
4
,6

2
9

E
u
ro

p
ea

n

SM
E
s,

8
-y

ea
r

p
er

io
d

R
ep

lic
at

ed
fin

d
in

gs
sh

o
w

in
g

p
ro

fit
ab

ili
ty

-f
ir

st
as

a

su
p
er

io
r

st
ra

te
gy

o
ve

r

gr
o
w

th
-f

ir
st

fo
r

o
ve

ra
ll

p
er

fo
rm

an
ce

.
E
ff
ec

t
si

ze
s

sh
o
w

ed
sl

ig
h
t

ch
an

ge
s

in

an
ex

te
n
d
ed

sa
m

p
le

o
f

fir
m

s

C
o
n
fir

m
ed

o
ri

gi
n
al

fin
d
in

gs

b
u
t

em
p
h
as

iz
ed

ef
fe

ct
si

ze

ch
an

ge
s.

Su
gg

es
te

d
fu

tu
re

re
se

ar
ch

o
n

sm
al

le
r

fir
m

s

an
d

gr
o
w

th
-p

ro
fit

d
yn

am
ic

s

B
lo

ck
(2

0
2
2
)

E
nt

re
pr

en
eu

rs
hi

p:
T
he

or
y

an
d

Pr
ac

tic
e

Fa
m

ily
Fa

m
ily

Fi
rm

s
D

u
ra

n
et

al
.
(2

0
1
6
)

M
et

a-
an

al
ys

is
,
n

=
1
0
8

p
ri

m
ar

y
st

u
d
ie

s
fr

o
m

n
=

4
2

co
u
n
tr

ie
s

Su
rv

ey
,
n

=
2
9
0

O
ri

gi
n
al

st
u
d
y

sh
o
w

ed
fa

m
ily

fir
m

s
p
ro

d
u
ce

m
o
re

in
n
o
va

ti
o
n

o
u
tp

u
t

w
it
h

le
ss

in
n
o
va

ti
o
n

in
p
u
t.

R
ep

lic
at

io
n

fo
u
n
d

w
ea

ke
r

ef
fe

ct
s

o
n

in
p
u
t

an
d

n
o

ef
fe

ct
o
n

o
u
tp

u
t.

H
ig

h
lig

h
ts

h
et

er
o
ge

n
ei

ty

w
it
h
in

fa
m

ily
fir

m
s,

re
co

m
m

en
d
in

g
fu

tu
re

re
se

ar
ch

fo
cu

s
o
n

in
te

rn
al

d
iff

er
en

ce
s

in
st

ea
d

o
f

ge
n
er

al
co

m
p
ar

is
o
n
s

w
it
h

n
o
n
fa

m
ily

fir
m

s.

(c
on

tin
ue

d)

12



T
a
b

le
3
.
(c

o
n
ti
n
u
ed

)

R
ep

lic
at

io
n

st
u
d
y

Jo
u
rn

al
B

ab
so

n
tr

ac
k

T
h
em

e
O

ri
gi

n
al

st
u
d
y

D
at

a
&

sa
m

p
le

o
ri

gi
n
al

st
u
d
y

D
at

a
&

sa
m

p
le

re
p
lic

at
io

n
st

u
d
y

Fi
n
d
in

gs
C

o
n
cl

u
si

o
n

B
u
se

n
it
z

(1
9
9
6
)

Jo
ur

na
lo

f
Sm

al
lB

us
in

es
s

M
an

ag
em

en
t

E
n
tr

ep
re

n
eu

ri
al

C
o
gn

it
io

n

E
n
tr

ep
re

n
eu

ri
al

A
le

rt
n
es

s

K
ai

sh
an

d
G

ila
d

(1
9
9
1
)

Su
rv

ey
o
f
en

tr
ep

re
n
eu

rs

an
d

m
an

ag
er

s
o
n

en
tr

ep
re

n
eu

ri
al

al
er

tn
es

s,
n

=
5
1

fo
u
n
d
er

s,
n

=
3
6

o
f

fin
an

ci
al

co
m

p
an

y

su
rv

ey
q
u
es

ti
o
n
s,

en
tr

ep
re

ne
u
rs

n
=

1
2
4
;m

an
ag

er
:

N
.A

.,
o
n
ly

re
sp

o
n
se

ra
te

gi
ve

n
,
b
u
t

n
o

cl
ea

r
n
u
m

b
er

o
f

ad
d
re

ss
ed

co
n
ta

ct
s,

o
n
ly

st
at

in
g
+

1
0
,0

0
0

R
ep

lic
at

ed
an

d
re

fin
ed

th
e

en
tr

ep
re

n
eu

ri
al

al
er

tn
es

s

sc
al

e.
E
n
h
an

ce
d

m
ea

su
re

m
en

t
re

lia
b
ili

ty
b
y

ad
d
in

g
n
ew

q
u
es

ti
o
n
s.

Id
en

ti
fie

d
p
er

si
st

en
t

re
lia

b
ili

ty
is

su
es

w
it
h

o
ri

gi
n
al

m
ea

su
re

s

Im
p
o
rt

an
ce

o
f
im

p
ro

vi
n
g

sc
al

es
an

d
ad

d
re

ss
in

g

sa
m

p
lin

g
is

su
es

C
am

u
ff
o

et
al

.

(2
0
2
4
)

St
ra

te
gi

c
M

an
ag

em
en

t

Jo
ur

na
l

E
n
tr

ep
re

n
eu

ri
al

C
o
gn

it
io

n

E
n
tr

ep
re

n
eu

ri
al

d
ec

is
io

n

m
ak

in
g

C
am

u
ff
o

et
al

.
(2

0
0
8
)

n
=

1
1
7

ea
rl

y-
st

ag
e

en
tr

ep
re

n
eu

rs
,

en
ro

lle
d

in
a

st
ar

tu
p

ac
ce

le
ra

to
r

p
ro

gr
am

o
rg

an
iz

ed
b
y

th
e

Po
lit

ec
n
ic

o
d
i
M

ila
n
o

Sc
h
o
o
l
o
f

M
an

ag
em

en
t.

T
h
ey

w
er

e
ei

th
er

in
th

e

p
ro

ce
ss

o
f
st

ar
ti
n
g

a

b
u
si

n
es

s
o
r

h
ad

re
ce

nt
ly

st
ar

te
d

o
n
e,

gr
o
u
p
s

ra
nd

o
m

ly

as
si

gn
ed

to
ei

th
er

(a
)

a
tr

ea
tm

en
t

gr
o
u
p

re
ce

iv
in

g
tr

ai
n
in

g
in

a

sc
ie

n
ti
fic

ap
p
ro

ac
h

to

d
ec

is
io

n
-m

ak
in

g,
o
r

(b
)

a
co

n
tr

o
l
gr

o
u
p

re
ce

iv
in

g
st

an
d
ar

d

en
tr

ep
re

n
eu

rs
h
ip

su
p
p
o
rt

R
G

C
2
:
st

u
d
y

co
n
d
u
ct

ed

in
M

ila
n

as
o
ri

gi
n
al

st
u
d
y,

sa
m

e
se

tt
in

g,

n
ew

sa
m

p
le

;
R

C
T

3
:

Tu
ri

n
,t

ar
ge

ti
n
g

te
ch

en
tr

ep
re

ne
u
rs

;
R

C
T

4
:

Lo
n
d
o
n
,
b
ro

ad
er

en
tr

ep
re

ne
u
ri

al

p
o
p
u
la

ti
o
n
;
to

ta
l

n
=

1
,3

8
3

ac
ro

ss
al

l

th
re

e
re

p
lic

at
io

n
s

R
ep

lic
at

io
n

co
n
fir

m
s

p
o
si

ti
ve

ef
fe

ct
s

o
f
sc

ie
n
ti
fic

tr
ai

n
in

g

o
n

d
ec

is
io

n
-m

ak
in

g

o
u
tc

o
m

es
.
Tr

ea
te

d

en
tr

ep
re

n
eu

rs
ar

e
m

o
re

lik
el

y
to

p
iv

o
t,

d
ro

p
id

ea
s

w
it
h

w
ea

k
ev

id
en

ce
,
an

d

p
er

fo
rm

b
et

te
r

P
ro

vi
d
es

ro
b
u
st

ev
id

en
ce

su
p
p
o
rt

in
g

sc
ie

n
ti
fic

d
ec

is
io

n
-m

ak
in

g
tr

ai
n
in

g.

E
n
co

u
ra

ge
s

em
b
ed

d
in

g

su
ch

p
ra

ct
ic

es
in

en
tr

ep
re

n
eu

rs
h
ip

ed
u
ca

ti
o
n

an
d

p
o
lic

y

d
es

ig
n
.

(c
on

tin
ue

d)

13



T
a
b

le
3
.
(c

o
n
ti
n
u
ed

)

R
ep

lic
at

io
n

st
u
d
y

Jo
u
rn

al
B

ab
so

n
tr

ac
k

T
h
em

e
O

ri
gi

n
al

st
u
d
y

D
at

a
&

sa
m

p
le

o
ri

gi
n
al

st
u
d
y

D
at

a
&

sa
m

p
le

re
p
lic

at
io

n
st

u
d
y

Fi
n
d
in

gs
C

o
n
cl

u
si

o
n

C
ar

re
e

et
al

.

(2
0
0
2
)

P
u
b
lic

Po
lic

y
B

u
si

n
es

s
o
w

n
er

sh
ip

ra
te

s
an

d
ec

o
n
o
m

ic

d
ev

el
o
p
m

en
t

C
ar

re
e

et
al

.
(2

0
0
2
)

n
=

2
3

O
E
C

D
co

u
n
tr

ie
s

(f
o
rm

er
E
U

-1
5
,

A
u
st

ra
lia

,
C

an
ad

a,

Ic
el

an
d
,
Ja

p
an

,
N

ew

Z
ea

la
n
d
,
N

o
rw

ay
,

Sw
it
ze

rl
an

d
,
U

n
it
ed

St
at

es
);

B
u
si

n
es

s

o
w

n
er

sh
ip

(s
el

f-

em
p
lo

ym
en

t)
fr

o
m

C
O

M
P
E
N

D
IA

2
0
0
4
.2

;
G

D
P

p
er

ca
p
it
a,

u
n
em

p
lo

ym
en

t,
la

b
o
r

in
co

m
e

sh
ar

e
an

d

re
la

te
d

va
ri

ab
le

s
fr

o
m

O
E
C

D
La

b
o
u
r

Fo
rc

e

St
at

is
ti
cs

an
d

O
E
C

D

N
at

io
n
al

A
cc

o
u
n
ts

;

n
=

1
5
3
,1

9
7
6
–
1
9
9
6

n
=

2
3

O
E
C

D
co

u
n
tr

ie
s

(f
o
rm

er
E
U

-1
5
,

A
u
st

ra
lia

,
C

an
ad

a,

Ic
el

an
d
,
Ja

p
an

,
N

ew

Z
ea

la
n
d
,
N

o
rw

ay
,

Sw
it
ze

rl
an

d
,
U

S)
;
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p
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b
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0
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n
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p
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0
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b
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h
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b
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b
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=
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at
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p
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p
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b
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=
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d
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b
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b
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p
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b
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d
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b
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fic

ac
y’

s
ro

le
in

en
tr

ep
re

n
eu

ri
al

in
te

n
ti
o
n
s

w
h
ile

ad
vo

ca
ti
n
g

fo
r

d
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p
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p
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d
it
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=
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it
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=
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d
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p
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d
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p
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ra
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n
al

co
n
te

x
ts

in
flu

en
ce

se
lf-
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r
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n
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at
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p
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d
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p
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at
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p
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n
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d
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p
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n
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h
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n
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d
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p
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d
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b
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p
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d
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at
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p
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shaped theoretical development and empirical inquiry within the field (Aguinis & Glavas,
2012; Ramos-Rodrı́guez & Ruı́z-Navarro, 2004).

Our search included the term *entrepreneur* across all fields (title, abstract, keywords),
and was limited to English-language publications, yielding an initial dataset of 637,829
results. To enhance the quality and relevance of our analysis, we refined the search to
include only peer-reviewed articles, resulting in 429,468 studies. Further narrowing our
scope, we focused on articles published in journals listed on the FT50 list, a benchmark for
high-quality academic publications. This step reduced the dataset to 11,967 studies. We
then filtered the results to studies cited more than 1,000 times as of March 2025, as citation
counts are a widely accepted proxy for scholarly impact and relevance within a field
(Ferreira et al., 2015; Reader & Watkins, 2006; Xu et al., 2018). This procedure reduced
the number of studies to 213. We manually reviewed all 213 studies and retained only
those explicitly focused on entrepreneurship phenomena (n=61). We classified these 61
studies into conceptual and empirical categories and retained only the empirical studies
(n=33), given their value in meta-analytic analyses. Two coders independently assigned
each study to one of the BCERC tracks, resulting in an initial agreement rate of 94.3%.
Discrepancies were resolved through discussion until consensus was reached. However,
while our analysis focused on empirical studies amenable to exact replication, our litera-
ture review reveals that many of the most influential articles in entrepreneurship are either
conceptual or based on qualitative empirical work (e.g., Baker et al., 2023).

For these 33 highly cited empirical studies, we then conducted two further analytical
steps. First, we examined whether their focal relationships had already been subjected to at
least two exact replication attempts. In case studies that had not yet undergone such repli-
cation, we propose conducting exact replications and reanalyses of the original data, given
their importance for strengthening the robustness of foundational empirical findings.
Second, building on Tsang and Kwan’s (1999) framework, we identify an additional repli-
cation design suitable for these studies and, for each study, develop an illustrative research
question to underline what targeted replication efforts could focus on (see Table 4).

Next, we map the most influential studies to the 18 BCERC research tracks and contrast
them with the number of replications in each track to illustrate where replication has
occurred and where additional efforts are needed (Table 5). The analysis of the distribution
across research categories shows that the largest share of studies falls within the strategy
category (18.2%; 6 studies), followed by entrepreneurial cognition (15.2%; 5 studies).
International entrepreneurship and networking are each represented by four studies
(12.1% each), while crowdfunding and entrepreneurial motivation each account for three
studies (9.1% each). Characteristics of entrepreneurs and corporate entrepreneurship are
each represented by two studies (6.1% each). In contrast, family, financing, gender in
entrepreneurship, and public policy are each represented by a single study (3.0% each),
making them the least represented tracks. No highly cited studies were found in Ethics,
Research Methods, Social Entrepreneurship, Environment, Team & Governance, or
Franchising. Consequently, relying solely on the 33 highly cited empirical studies identified
through the .1,000-citation threshold would provide an imbalanced basis for identifying
future replication opportunities within individual BCERC tracks, given their uneven distri-
bution across research areas and the resulting underrepresentation of several tracks. To
address this imbalance, we conducted a complementary track-level review using track-
specific keyword searches in Scopus (see Table 6). For each BCERC track, we identified
and screened the most highly cited articles based on citation counts. We excluded Research
Methods, which typically did not examine substantive theoretical relationships that can be

32 Entrepreneurship Theory and Practice 00(0)
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subjected to relationship-level replication. Studies were retained if they were empirical,
focused on entrepreneurs, and substantively aligned with the thematic scope of the respec-
tive track. From this pool, we selected the three most highly cited studies per track that
had not already been included in the initial set of 33 influential studies. This approach
enabled us to capture foundational empirical work across all tracks and to derive more
balanced, track-specific directions for future replication efforts. Table 6 summarizes the
resulting candidate studies, along with illustrative research questions and suitable research
designs.

Results

Our analysis of the most cited entrepreneurship studies and their replication status high-
lights key patterns and challenges in the field’s approach to replication. While Table 5 indi-
cates that replication activity is present across a wide range of BCERC tracks, too few of
the field’s foundational studies have been replicated, even though they are crucial for
cumulative knowledge. This suggests that the core issue is not necessarily the distribution
of replication across tracks but that the field’s most influential studies have rarely been
revisited. Notably, only five of the 33 most cited empirical studies have been replicated
(Busenitz and Barney, 1997; Cooper et al., 1994; Covin & Slevin, 1989; Davidsson &
Honig, 2003; Wiklund & Shepherd, 2005).

This lack of replication of highly influential studies may reflect structural and cultural
barriers that differ from the more general obstacles discussed earlier. For instance, replica-
tions of widely cited studies might be perceived as making them harder to publish unless
substantial methodological innovation is added (Bergh et al., 2017; Earp & Trafimow,
2015; Hubbard & Armstrong, 1994). Moreover, researchers may be especially hesitant to
re-examine findings that have become foundational to the field or that are associated with

Table 5. Distribution of Existing and Recommended Replication Studies Across BCERC Tracks.

Babson track
Replication studies

(in numbers)
Influential studies for future

replication efforts (in numbers)

Characteristics of Entrepreneurs 2 2
Corporate Entrepreneurship — 2
Crowdfunding 2 3
Entrepreneurial Cognition 11 5
Entrepreneurial Motivation 7 3
Environment 1 —
Ethics — —
Family 5 1
Financing 4 1
Franchising — —
Gender in Entrepreneurship 4 1
International — 4
Networking 2 4
Public Policy 1 1
Research Methods 1 —
Social Entrepreneurship — —
Strategy 10 6
Team & Governance 1 —

38 Entrepreneurship Theory and Practice 00(0)
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prominent scholars, as doing so may be perceived as academically or professionally risky
(Schwab & Starbuck, 2017).

Yet the limited replication of these studies is problematic precisely because they have
shaped core theoretical frameworks in entrepreneurship. With so few efforts, it remains
uncertain whether key insights, such as the validity of effectuation theory (Sarasvathy,
2008), the relationship between firm structure and entrepreneurial behavior (Miller, 1983),
or the predictive power of entrepreneurial intentions models (Krueger et al., 2000), hold
across contexts, time periods, and methods (Aguinis et al., 2017; Hubbard & Armstrong,
1994; Tsang & Kwan, 1999). Given this lack of cumulative evidence, the field is far from
being able to draw conclusions about consensus or saturation in specific research areas.

To address this gap, we outline avenues for future replication and argue that both the 33
foundational studies and the most highly cited studies within each BCERC track warrant
systematic attention. Addressing these studies systematically can strengthen the field’s theo-
retical core and enhance its practical relevance.

Discussion and Recommendations for the Research Community

On an overarching level, this research brief contributes to the entrepreneurship literature
by providing the first systematic mapping of replication efforts in the field. Notably, we
find only two studies have been replicated more than twice (Honig and Karlsson, 2004; Yu
et al., 2019), which is problematic given meta-analytic guidance that a minimum of two
independent exact replications are necessary to assess the reliability of an effect (Rosenthal
& DiMatteo, 2001; Valentine et al., 2010).

Our analysis also reveals that replication designs in entrepreneurship have predomi-
nantly relied on extension designs rather than exact replications or reanalyses of original
data. Combined with the fact that most highly influential studies in the field have never
been replicated, this highlights a substantial gap in the evidence base needed to verify the
robustness of widely accepted empirical findings in entrepreneurship. This is concerning
given evidence from other disciplines, such as psychology, where large-scale replication
initiatives have revealed substantial discrepancies between original and replicated effect
sizes, sparking broader concerns about research reliability (Baker, 2015; Open Science
Collaboration, 2015; Wicherts, 2011). Similar discussions have emerged in entrepreneur-
ship research (Crawford et al., 2022; Markin et al., 2022; van Witteloostuijn et al., 2021),
with some scholars suggesting that the field may face comparable challenges (Schwab &
Starbuck, 2017; Short & Anglin, 2019). However, without a sufficient body of replications,
the field lacks the empirical foundation needed to evaluate whether a replication crisis
exists (e.g., Crawford et al., 2022).

Moreover, our analysis shows that replication efforts are unevenly distributed across
research domains, suggesting that current patterns may reflect topic visibility, editorial
expectations, or methodological convenience rather than systematic prioritization. This
imbalance further points to potential structural barriers that discourage scholars from
undertaking replication efforts.

Following the example of methods scholars who offer actionable guidance for specific
areas of organizational research (e.g., Aguinis et al., 2020), we conclude our research brief
by outlining recommendations aimed at improving the transparency and replicability of
original studies. Below, we outline these recommendations for consideration by key stake-
holders impacted by current dynamics surrounding replication in entrepreneurship (cf.
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Crawford et al., 2022). In the following, we describe the specific actions that various stake-
holders can take to advance these recommendations (summarized in Table 7).

Recommendations for Editors and Reviewers

Editors can play a central role in encouraging replications by explicitly welcoming replica-
tion submissions, creating special issues or dedicated tracks for replication research, and
signaling that rigor, not only novelty, drives evaluation (Block, Fisch, et al., 2022; Stephan
et al., 2023). This can motivate scholars to conduct both exact replications and reanalysis
of data, thus contributing toward treating replication as a meaningful scientific contribu-
tion rather than merely copying prior work. Promoting a culture where replication is val-
ued on par with theoretical innovation will reinforce the message that verifying knowledge
is as important as generating it (Newbert et al., 2022; Stephan et al., 2023).

The historic lack of encouragement for replication has created a dynamic where many
highly cited and foundational entrepreneurship studies have never been replicated, creating
blind spots in the field’s cumulative knowledge. We recommend that future replication
efforts strategically target the most influential studies that have shaped the field but have
not yet been subjected to rigorous empirical validation. We argue that prioritizing founda-
tional studies, such as those with at least 1,000 citations, and expanding replication into
underrepresented areas are not competing objectives, but complementary strategies.

Table 7. Recommendations to Promote Replication in Entrepreneurship Research.

Stakeholder Group Actionable Recommendation Potential Benefits

Editors and reviewers � Motivate authors to perform
exact replications and
checking of analysis

� Encourage additional
replication efforts
commensurate with core
entrepreneurship topic areas

� Improves cumulative
knowledge of the field and
encourages increased rigor

� Ensures knowledge across
entrepreneurship field rather
than certain studies or
fashionable topics

Journals � Develop infrastructure that
promotes a culture for open
data

� Create a section that
prioritizes replication of
core entrepreneurship
studies

� Greater transparency and
trust in research findings

� Increased awareness and
citations of core
entrepreneurial phenomena

Universities, departments, and
tenure committees

� Prioritize and support
replications for tenure
where data are available

� Reduce career risks, stigma,
and protect authors

Scholars � Develop quantitative
replications of qualitative
designs

� Use AI to support
transparent and scalable
replication

� Encourage replication Efforts
for doctoral students

� Allows for increased
validation of core topics

� Harnesses responsible AI
use

� Builds knowledge of the field
and may lead to early
academic success where
threshold for theoretical
contribution is lower
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Together, they ensure that replication serves both to verify the field’s theoretical corner-
stones and to broaden its empirical scope.

We encourage editors to explicitly invite replications in underexplored or methodologi-
cally challenging areas by setting up special issues focused on such topics, and by clarifying
that theoretically meaningful replications are welcome regardless of subject matter.
Authors can also play a role in counteracting implicit biases by prioritizing replication tar-
gets that are theoretically important but underexamined, rather than focusing only on phe-
nomena with easily accessible data.

Recommendations for Journals

Journals can serve as powerful repositories of knowledge that encourage and archive data
to encourage transparency. While editors can encourage such efforts as leaders, scientific
reporting is necessary but insufficient without access to original data (Crawford et al.,
2022; Schwab & Starbuck, 2017). Even with documented procedures, the absence of pub-
licly accessible datasets limits exact replications and follow-up analyses (Carpenter et al.,
2011). Existing platforms such as the Open Science Framework and institutional reposi-
tories like ICPSR demonstrate how structured, long-term access enables replication and
extension studies. The publicly available PSED datasets, for example, have facilitated mul-
tiple reanalyses and empirical refinements (Delmar & Shane, 2004; Kim et al., 2006;
Reynolds, 2017).

Leading journals have begun adopting open-data policies: Administrative Science
Quarterly, Organization Science and the Journal of Applied Psychology require authors to
disclose data and methodological details wherever legally and ethically permissible, and to
explain explicitly when constraints prevent data sharing. Such policies acknowledge that
some data cannot legally or ethically be shared, yet set a default expectation of openness
when possible. Authors similarly benefit from preparing reusable datasets, clearly docu-
menting variables and procedures, and depositing materials in trusted repositories.
Although open data cannot eliminate all barriers to replication, institutionalizing open
access wherever feasible supports transparency, enables methodological scrutiny, and
enhances cumulative science (Carpenter et al., 2011; Hardwicke et al., 2018).

Journals could benefit by having dedicated sections devoted to replicating key findings
on particular topic. Mandating immediate data and code disclosure as a submission condi-
tion remains controversial, as scholars have raised concerns about opportunistic behavior
during peer review (van Witteloostuijn et al., 2021), and note that legal, ethical, and propri-
etary constraints often preclude full disclosure (Administrative Science Quarterly, 2024).
As an alternative, journals could explicitly prioritize replication studies that build on work
where authors have already made data and code available or can grant reasonable access
upon request. Entrepreneurship Theory & Practice has been pioneering in the field of entre-
preneurship with their research briefs section. Other journals would similarly benefit by
creating sections that make the publication of replication efforts the norm rather than the
exception.

Providing space for original authors to respond allows constructive contextualization of
replication findings and reduces adversarial framing. Authors can help by responding
openly and collegially to replication attempts, clarifying methodological choices, and
avoiding defensive positioning. Exchanges similar to the Academy of Management
Review‘‘dialogue’’ format can help clarify methodological choices and contextualize repli-
cation findings. A recent exchange between van Dijk et al. (2025), who replicated Coad
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and Srhoj (2023), and Coad and Srhoj, 2025) subsequent response in Research Policy
demonstrate how transparent, collegial discussion can advance cumulative knowledge.
Clear expectations for constructive engagement can reduce stigma and strengthen the
legitimacy of replication work in the field. This reinforces the view that replication is a col-
laborative, corrective process rather than adversarial (Amrhein et al., 2019; Earp &
Trafimow, 2015), and signals that reproducibility and transparency are valued contribu-
tions to the field (e.g., Stephan et al., 2023).

Recommendations for Universities, Departments, and Tenure Committee

One reason for the limited available replication studies could be that many scholars remain
reluctant to conduct replications. Many entrepreneurship scholars perceive replication as
less intellectually stimulating and rewarding, seeing it as ‘‘merely copying’’ (Earp &
Trafimow, 2015, p. 621) prior work, especially in a field that values theoretical novelty
(van Witteloostuijn et al., 2021). Academic norms and incentives continue to prioritize ori-
ginality over verification (Block, Fisch, et al., 2022), and replication studies are time-
intensive yet often lack the prestige and impact of novel research (e.g., Newbert et al.,
2022). Early-career scholars, in particular, may avoid replication to secure tenure or fund-
ing and researchers may view replication as an implicit critique of the original authors
(Earp & Trafimow, 2015). Lingering publication bias against replications in top-tier jour-
nals exacerbates these challenges (Block, Fisch, et al., 2022)

Specific university policies valuing replication can further encourage commitment to
building collective knowledge in this manner. Many influential entrepreneurship studies
may remain unreplicated because scholars perceive replication as risky. The greater field of
management has often viewed theoretical efforts (often without supporting data) as more
valuable than building knowledge through empirical confirmations without theoretical
insights. Our review of replication in entrepreneurship suggests that might result in wrong-
headed priorities that limit the cumulative knowledge needed to build legitimacy in the
field. Universities, departments, and tenure committees are in a unique position to alter
such dynamics (cf. McMullin, 2019).

Recommendations for Scholars

Many of the field’s most influential contributions are conceptual or draw on qualitative
evidence (e.g., Baker et al., 2023). Although these studies are grounded in rich empirical
observation, their propositions have often not been systematically tested using quantitative
methods. As such, they represent prime candidates for quantitative replication, enabling
researchers to assess the generalizability of these insights across broader samples, indus-
tries, and national contexts. This approach aligns with calls for greater methodological
pluralism in replication research (e.g., Bergh et al., 2017), and would help strengthen the
empirical foundations of many theoretical perspectives that currently rest on limited case
data. We therefore encourage authors to translate qualitative constructs into measurable
variables, develop appropriate operationalizations, and test propositions using diverse
datasets. Such quantitative replications can broaden the empirical foundation of theories
that currently rest on limited case evidence.

Significantly more replication studies are needed per phenomenon to enable meta-analy-
ses. Meta-analyses play a crucial role in assessing the reliability and magnitude of effects,
offering stronger evidence for theoretical validity than individual studies or narrative
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reviews (Rosenthal & DiMatteo, 2001). However, meta-analyses depend on a sufficient
number of exact replications of the same phenomenon, as no single study, or even a single
replication, can conclusively confirm or refute an effect (e.g., Ethiraj et al., 2016). To allow
meaningful synthesis, at least two independent exact replications per effect are generally
considered the minimum for statistical aggregation (Valentine et al., 2010). Yet our analy-
sis reveals that, to date, only two studies in entrepreneurship research has been replicated
twice. This highlights an urgent need for more systematic replication efforts focused on
established relationships, to generate the critical mass of evidence required for robust
meta-analytical assessments. Scholars can contribute by aligning their replication designs
with existing studies to facilitate effect-size comparability.

One of the main reasons why replication remains rare in entrepreneurship research is
the substantial time and labor involved. Exact replications require extensive data cleaning,
reconstruction of analytic steps, and multiple robustness tests, activities that make replica-
tion ‘‘resource-intensive and often prohibitively time-consuming’’ (Bergh et al., 2017;
Crawford et al., 2022). These high demands discourage many researchers, especially early-
career scholars, from undertaking replication work (Newbert et al., 2022).

Advances in artificial intelligence may lower these barriers. AI-based tools can auto-
mate key elements of the replication workflow, including detecting coding inconsistencies,
reconstructing datasets from documentation, and extracting variables from unstructured
data. By reducing the technical and temporal burden of replication, AI may make replica-
tion more feasible and increase the overall volume of verification work in the field. To
ensure that AI expands rather than complicates replication, both editors and authors can
adopt transparent and responsible practices. Editors can require clear documentation of
AI-assisted analyses and encourage the use of auditable tools, while authors can apply AI
to streamline replication workflows and document preprocessing steps, model parameters,
and validations. When integrated thoughtfully, AI may enhance ‘‘scalability’’ without com-
promising reproducibility.

Encouraging doctoral students to engage in replications early in their academic career
may provide multiple benefits to the field (Schwab et al., 2023). First, engagement in such
efforts encourages budding scholars to digest and expand on previously published findings
by isolating their focus to phenomena rather than an additional hurdle of adding to the-
ory. Journals such as the Journal of Management Scientific Reports have begun to embrace
such contributions in their efforts to ‘‘publish rigorous empirical research designed to pro-
vide evidence that confirms, refines, or refutes existing theories.’’ For example, one recent
effort replicated how linguistic styles culled from previous crowdfunding research held in
the university crowdfunding context (Kanwal et al., 2025). Our review of replication efforts
to date suggests fecund ground remains for such studies.

Sir Issac Newton once famously noted, ‘‘If I have seen further, it is by standing on the
shoulders of Giants.’’ Yet, our examination of replication efforts in entrepreneurship sug-
gests the footing for the accumulation of knowledge in many research streams in our field
is lacking. It is our hope that our analysis and suggestions encourage future efforts to help
support our collective knowledge in the field of entrepreneurship.
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Köhler, T., & Cortina, J. M. (2021). Play it again, Sam! An analysis of constructive replication in the

organizational sciences. Journal of Management, 47, 488–518.
Kor, Y. Y., & Misangyi, V. F. (2008). Outside directors’ industry-specific experience and firms’ liabil-

ity of newness. Strategic Management Journal, 29(12), 1345–1355.
Krueger Jr, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of entrepreneurial

intentions. Journal of Business Venturing, 15, 411–432.
Langowitz, N., & Minniti, M. (2007). The entrepreneurial propensity of women. Entrepreneurship

Theory and Practice, 31(3), 341–364.
Le Breton-Miller, I., & Miller, D. (2011). Commentary: Family firms and the advantage of multitem-

porality. Entrepreneurship Theory and Practice, 35, 1171–1177.

Lee, Y., Zhuang, Y., Joo, M., & Bae, T. J. (2019). Revisiting Covin and Slevin (1989): Replication

and extension of the relationship between entrepreneurial orientation and firm performance. Jour-

nal of Business Venturing Insights, 12, e00144.
Li, H., Meng, L., Wang, Q., & Zhou, L. A. (2008). Political connections, financing and firm perfor-

mance: Evidence from Chinese private firms. Journal of Development Economics, 87(2), 283–299.
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